Audiences for Light Art

A few thoughts...

g the audience agency

Understand who your audiences are.
Discover who they could be.






Outdoor Arts Research

e 3 Years, 40+ organisations
e 30,000 surveys
e in partnership with ISAN

o Standardised questions
e 10 on demographics
e others modular

e + Short form

o (mostly) assisted completion
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Profile of Outdoor Arts Attenders
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10% hadn’t been to any other art that year
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Profile of Outdoor Arts Attenders
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16 - 24 25 - 34

Why does it reach
such a broad
audience?

23%

B Qutdoors Arts 2014 Average
m England Census 2011

16%
15%

35-44 45 - 54 55 - 64 65 or older

m White: British
® White: Other
m Mixed (any)
Black/Black British (any)
® Asian or Asian British

m Other
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Distance Travelled by Outdoor Arts Attenders

39% But 80% of those
0-5 Miles visiting from
70% ‘out of the
0-20 Miles area’ said the
’ 30% art was the
20+ Miles main reason for
visiting.

Is it about place-making more than specifically
cultural tourism?
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Motivations for Attendance

To be entertained [ — 61%
To spend time with friends/family [ — 55
T — 55
F 30%
P ——— 0%
Outdoor arts/Festivals are an important part of who | am [T S——— 22%
To be intellectually stimulated |[Jrr ————16%
To learn something [ ———— 16%
To escape from everyday life [Jroyy e 16%
To entertain my children [y = 15%
To educate/ stimulate my children [ 9%
For reflection |[ee. 7%
For professional reasons [ %%
For a special occasion [ 6%

For academic reasons [™g% 3%
For peace and quiet ™, 2% B Motivations main

Other | b

None, | just happened to be passing ™ 2%

0% 10% 20% 30% 40% 50% 60% 70%

To enjoy the atmosphere
To do something new/out of the ordinary
To be inspired

B Motivations all

So what is outdoor art doing/not doing? g



What Do Audiences Think?

< Tweet Q £

! Cluny Macpherson
E=—mta @ClunyM

Am wandering round with a ruler

measuring people's smiles to
provide statistical evidence of
value of arts&culture.
#LightNightLeeds

06/10/2016, 20:15 from Leeds, England

10 RETWEETS 25 LIKES
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What Do Audiences Think?

“Outdoor arts consistently rates highly for quality of

experience. A staggering 9/7% of people
rated the quality of experience as

‘good’ or ‘very go0d’. This goes some way

in positively answering the question whether
outdoor arts audiences are actually experiencing
good art.”

- Jonathan Goodacre
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What Do Audiences Think?
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d he blue and the dim
and the daxk cloths
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