Where do they come from?

Audiences to literature events are notably local. That said, variations by audience type remind us that
these patterns result partly from where different groups live and partly from where they go. Most of the
UK'’s Metroculturals, for example, live in London or other major cities, so benefit from a high proportion
of nearby cultural opportunities. At the same time, though, these hyper-cultured Metroculturals are
also more likely than other groups to travel further afield, given the right offer, with 1in 5 journeying
more than 50 minutes from home to an event. The similarly local and urbanite, though typically younger
and more diverse, Experience Seekers, on the other hand, don't tend to travel such long distances.
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TOP TIP:

Use Audience Finder to compare the profile of your local and non-local audiences. Our Drive Time and Distance
Report can help you define what ‘local’ means for you and better understand your catchment area.
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Local Audiences

Given that, at a regional level, literary event attenders tend to stay relatively close to home,
it's interesting to dig a little deeper into this idea of literary localness. At Local Authority
level, 40% of all bookings were for events in the booker's home Local Authority, although this
varies considerably by audience profile and the type of literature event they are attending.
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FOOD FOR This hyper-localness has implications for programming and how to reach an inclusive audience. What are the best ways to stage events close to
THOUGHT: the communities that you want to reach? Or what changes to your event formats might even reach an audience from further afield?



